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This paper situates contemporary Muslim politics within the broader literature on transnational political participation and diaspora mobilization. It begins by critically examining three different models for explaining Muslim identity politics in Western Europe – religio-cultural models, globalization models and statist institutional models of identity formation. It then makes the case for bringing in geopolitical and international-systemic level factors for explaining the growth in Muslim identity movements and political Islam in Europe. In so doing, it suggests a comparison comparing between contemporary mobilization practices with other instances of transnational mobilization, including nationalist mobilizations. The final section briefly discusses Muslim identity politics and political mobilization in the United Kingdom, using two short studies which begin to illustrate the range of political strategies employed by Muslim political entrepreneurs in Britain. On the one hand the Muslim Council of Britain (MCB) acts as an interest group within British civil society and performs an advisory function vis-à-vis both government and media. On the other hand, the UK branch of Hizb-ut Tahrir targets the youth population of the UK and encourages youth to channel their political participation into protest politics and the strengthening of a transnational ummah, actively discouraging members from engaging in the democratic process within Britain. The two case studies provide an insight into the range of political cleavages and debates that characterize contemporary Muslim identity politics in the UK and beyond.

